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The future of business is personal

Jez Frampton

It's sometimes hard to appreciate the power of

a historical moment. An era isn't always defined by

one seismic event, but sometimes by a thousand little

tremors shaking—and reshaping—the world.

The shifting of the ages

Through the lens of branding, we at
Interbrand have determined four ages
that have defined and reshaped business:
the Age of Identity, the Age of Value, the
Age of Experience, and the forthcoming
Age of You.

Today, the multiplication of channels has
pushed brands to strive for greater levels
of clarity and consistency across touch-
points and necessitated the creation

of ecosystems of integrated products,
services, information, and entertain-
ment: both physical and digital. And,

due to another gamechanger—social
media—consumers are more empowered
than ever before, more influential than
ever before, and expect seamless interac-
tions, responsiveness, 24/7 accessibility,
customization options, and high levels of
personalization. In a sense, they increas-
ingly expect brands to know them.

The Age of You

Now that the world is filling with devices,
and more people own not only one, but
several (including wearables), the world
is quietly being filled with something
else: sensors. As ecosystems become
more fully integrated, these sensors (on
our bodies, in our homes, and in our
devices) will be able to talk to each other
in new ways. Already, our devices can
check our pulses, count the calories we
have burned, and calculate how close
we are to our personalized fitness goals;
they can save energy in our homes by
controlling thermostats and lighting;
they allow us to pay our bills and remind
us when payments are coming up; they
can track where we go and make recom-
mendations based on where we are; and
they keep us connected to everyone and
everything we care about most.
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All this activity, of course, generates
massive amounts of data, which, if
analyzed properly, can reveal the insight
brands need in order to understand who
customers really are and what they really
need.As more of us come online as data
repositories, machines get smarter, and
all devices are working in concert, supply
chains will reorganize around individu-
als. Ecosystems will become“Mecosys-
tems"—ecosystems that revolve around
and cater to you.

From the way we manage our personal
brands and share pieces of ourselves
through various social media platforms
to the increasingly personalized world of
commerce—which uses purchase histo-
ries and location-based services to tailor
products, events, services, and offers to
whoever we are, wherever we are—our
datais creating value for ourselves, for
brands, and for the system at large every
second of every day.

Brands that seek to lead in the Age of
You, ruled by Mecosystems, will have to
recognize the human in the data, uncov-
er genuine insights, and create a truly
personalized and curated experience.

To put it simply, the future of business
is personal.

Jez Frampton
Global CEO
Interbrand
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The Age of You: key questions answered

Stuart Green

With the advent of the Age of You and
Mecosystems upon us, what are the
big opportunities this sea change will
bring to brands around the world?

Leading brands, enabled by intelligent
infrastructure and powered by Big Data,
will develop integrated ecosystems

of experiences and reshape the world
around us, as individuals. As people and
devices become more connected and
everything—from phones, to cars, to
homes—becomes“smarter,” businesses
will reorganize themselves around the
‘'smart’ landscape and as a result, each of
us will become our own marketplace

or "Mecosystem””

This coincides with people, now effec-
tively 'marketing’ themselves as their
public persona. Look at how carefully
many people consider the management
of their own brands on social media. The
brands they choose to surround them-
selves with, and formulate relationships
with, will be much more scrutinized as
they become part of one's social fabric.

When"intelligent everything” meets
the"Big Data of Me" (each person as a
unique data repository), brands will have
unprecedented opportunity to create
context, create possibilities and meaning
forindividuals—and value for all. It will
be an age in which brands will serve as
enablers of business and personal value
creation. They will connect businesses
to people—and people to each other.

Businesses and consumers will be able to
co-create economic and social value.

How are brands currently benefiting
from Big Data insights? Are brands
leveraging Big Data effectively?

Those brands that seek to lead in this
rapidly approaching Age will have to
create a truly personalized and curated
experience around you. They will have no
choice but to realize that Big Data is, in
fact, all about people. They will have to
re-humanize the data, uncover genuine
insights, anticipate your needs and de-
liver against individual wants, demands
and desires.

Most successful companies now have

a strategy for Big Data, with the really
exciting companies being those that

are commercializing Big Data into the
customer experience. This particularly
applies to those that are category disrup-
tors, putting data-enabled consumers at
the heart of their business model.

At the same time, many companies seem
more confused or overwhelmed by the
sheer amount of information that is now
available to them, with the less success-
ful simply failing to harness Big Datain a
meaningful way to drive insight, strategy
and action.

From rapid technological advance-
ment to demographic shifts and




changing customer expectations,
there’s no denying we've entered a
period of accelerating change—a new
age. What are some of the specific
challenges brands are facing during
this crucial time?

Customers' needs and desires are increas-
ingly diverse, making it more difficult

for brand owners to rely on any“single”
strategy. However, the biggest challenge
is legacy. Legacy systems can be difficult
to integrate and legacy customer or
channel relationships make innovation
feel risky. Perhaps the biggest challenge
of all involves legacy notions of what
business a company isin.

Brands that are not renewing fundamen-
tal assumptions about their purpose and
role in these rapidly reshaping economies
will face the biggest challenges of all. As a
result, the real breakthroughs are coming
from new technologies in new markets
where there is little business model prec-
edent. China, with its huge and growing
middle class, is seeing“digital break-
through”across all industry sectors,
which in turn is disrupting existing busi-
ness models within a very short period

of time. Those who cannot catch up with
the trend lose market share rapidly. For
example, with the proliferation of mobile
and online payment systems, many
banks have had to rethink their offerings
in this sector. While the traditional brick
and mortar brands still have arole, the
Internet has made significant changes to
how brands do business for consumers.

Given that the Age of You will be fueled
by Big Data, can you talk about how
leading brands will likely handle—or
navigate around— the unintended
consequences of Big Data (regulato-

ry issues, risk associated with data
fluidity, socio-economic consequences,
privacy concerns, etc.)?

Brands will win if they can actually use
Big Data in a meaningful way. If data can
be converted into insights around cus-
tomers and those insights can be used

to create new value through innovating
new products and services, then it will be
very worthwhile.

However, the big challenge for anyone
that has historically made a great prod-
uct, from consumer basics like running
shoes and hotels rooms to sophisticated
industrial products like wind turbines
and CT scanners, the value add is increas-
ingly in the software and the intelligence
thatit brings when it lives at scale across
ecosystems of connected things. Anyone
making one of those things is confronted
by the need to add intelligence to each
of them—or risk being rapidly commod-
itized. The unintended consequence of
Big Data is that product companies have
had to become software/technology
companies, too. This has caught many
off guard.

Do you think the localization challeng-
es that brands currently deal with will
dissipate with the onset of the Age of
You? Will brand leaders have to worry
about translating brands or, thanks

to Mecosystems, will consumers

take care of it for them? Will national
brands become extinct?

This is potentially the most exciting

aspect of the Age of You. It's"boundary-
less-ness.” Every brand will be discovera-
ble—and every trend will be available to
each and every one of us. 3D printing and
sharing economies will collapse supply
chains—and we will all be free to build
our own, unique world of brands. The
combinations will come from around

the world and the sheer accessibility and

diversity will be astounding.

As each of us becomes our own mar-
ketplace or“Mecosystem,” brands will
have unprecedented opportunity to
create context, creative possibilities,
and meaning (and value) for individu-
als. What can brands do to overcome
the functional integration challenges
that will result?

Technology itself will reshape the oper-
ating model of many businesses. In this
new era—enabled by intelligent infra-
structure and powered by Big Data—the
leading brands will develop integrated
ecosystems of experiences and reshape
the world around each and every one

of us. As people and devices become
more connected and everything—from
phones, to cars, to homes— becomes
“smarter,” businesses will reorganize
themselves around each one of us.
Functional integration is the big barrier
when it comes to moving quickly toward
customers. The rigid and outdated mod-
els built around silos, hierarchies, process

and policy will be discarded. The business
and brand as fortress will go and new
business models will need to be more
organic, transparent and even porous as
the interaction between brand owners
and their customers evolves ever-more.

Adopting a protectionist and control
mentality will merely limit possibil-

ity. Businesses will need completely

new skills and new cultures. Creators,
adaptors, connectors, innovators and en-
trepreneurs will be the skills and talents
that will be prized and which will be most
important in building successful and
sustainable businesses and brands.

Another interesting area of the"in-
tegrated ecosystems” dynamic is the
paradoxical role of large“conglomerate
businesses." It could be argued that these
businesses have somewhat outdated
business models and cultures that take
full advantage of the opportunities that
will emerge. On the other hand, what
they also have are multiple businesses in
what are now"“complimentary sectors”
(technology and digital being the binding
agent). Integrating these areas of exper-
tise is already underway (home applianc-
es and smartphones for example)—and
in theory at least, the possibilities

are endless.

Stuart Green
CEO
Interbrand, Asia-Pacific
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04 06 07 08

G f)\ ‘ FAJARDY BAIG SIte
HY\%F" @ SK”’?elecom HE843 w NAVER @ LGﬁxr pOSCO @L"?_HIE

+11.4% 50,971,540 +12.2% 11,670,467 +11.3% 6,049,941 +1.9% 4,535,656 +9.4% 3,127,369 +11.4% 2,952,481 +5.9% 2,925,567 5.7% 2,714,408 +01% 2,528,450 -5.4% 2473155

15 16 17 19 20

+4.1% 1,346,833

HYUNDAI

MOBIS

+4.6% 1,703,470

AMOREPACIFIC

CORPORATION

ECEl =Pt suned

LOTTE SHOPPING

@ LGzt

+13.8% 2,178,220 +31% 2,173,401 +9.2% 2,025,994 +8.5% 1944417 | +8.5% 1,756,665 +30.5% 1,730,358 +11.8% 1,694,247 +15.6% 1,439,568
24
+1.0% 908,988

13 14
oy | v

21 23 25 27 29 30
KYOBO st I | AT KT&EG ™ c;‘ LAY mart - B O ot
T ey =Hhe= o - PP e SK 'innovation
WZ'So .
+1.0% 1,242,365 -3.6% 1180,775 +3.4% 1,078,707 +0.8% 870,008 +6.8% 760,472 +18.6% 741,664 +4.4% 739,739 +1.5% 704188 -20.6% 694,358
31 32 33 34 35 37 38 40
DOOSAN
CCET WP hsuned c;‘.oo shoreine Q) HITEJINKO THESHILLA @LGut daumkakao il covvoy S-OIL Z0[oo|0tE (%)
Fitel=at30d ojm-Qo!
+30% 609,900 -6.5% 494,216 +5.0% 493,097 -12.2% 477,874 +1.9% 469,360 +15.9% 455,847 New 454,458 New 452517 +0.6% 402,957 -0.7% 398,646
41 42 43 44 45 46 49 50
Q J
I | zowvese > Gsgan — M 0=
() srapcy SHINSEGAE CJ“ E&M el RUEYS=R MIRAE ASSET < GS22% Hyundat Capital s
+01% 392,449 New 386,849 +4.6% 371,761 New 369,713 New 367,925 -5.5% 366,754 +3.3% 345129 +7.2% 335,045 -211% 326,482 +101% 320,537
01 APAEIX} 02 BHXISXt 03 7[OXHSX} 04 SK23|= 05 AR 06 Li|ojtH 07 LGHXt 08 TA3 10 KB2RISY
11 AIst2d 12 kt 13 sHi2d 14 A/ISIioi S S 15 LG3jst 16 OF=HIMAIL 17 JOTH|A 18 ZHIAY 19 AE7tE 20 e
21 mEMEES 22 AMEM 23 BN 24 SHELO[0f 25 KT&G 26 LAY 27 CIMIYHZ 28 O[OLE 29 BIHEHEpN 30 SKO|L=H|0|1
31 SLARIZEFHA0 32 H83H 33 CJ aY 34 30|EXIZ 35 S Mgt 36 LGU + 37 CISIPIR 38 TY0] 39 S-0il 40 ZH|5H0[0IE
41 SHPYERY 42 LMA S 43 CJE&M 44 304 45 ROEES 46 OB A 47 GS 249 48 HHEALY 49 HUPHIE 50 54
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+11.4% 2,952,481 (million KRW) +5.9% 2,925,567 (million KRW)
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+11.8% 1,694,247 (million KRW)
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+15.6% 1,439,568 (million KRW)

HEIIEE AHIXHS0] F Y
I3 2712 0P 39 LS a2 THYUCE 1 2k, TEHE AL E0| 11024 0140
Y0t 2712 D YALO] 32 5T 0|42 N7HO| &I tots S9 GIE HFH EIACE
E3H201413 HH|0|EE Z&THIHE HEY CLO(Card Linked Offer) MH|AQI “tgItE
LINK' & A2 RALE ME|AS AJRSH 40 HI5H ME|A 02 8]2 2= 10817t SIHUAL, MB[A
HZE 2O IIUH O|8UI L2 FF LIt 218 SItotE S ASUIM IIAIHU GUE HEL AU
= NO = HItE 1 Tt
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?i":H;I-E ' Hyundai Card .

+4.1% 1,346,833 (million KRW)
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+1.0% 1,242,365 (million KRW)
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-3.6% 1,180,775 (million KRW)

QECL DNE 0] MHIAS E6H 3D SHHOR K XAl
20| TAEIUN QM| BB 2 U QIHI2I01S BT TS 4 QU Hl0f KHD|S L2 2arofL2,

SHRI0A DIIKHE S LHOICH HAEOILT HIZte HE SIMO) MY 4 & QU Sk E8,
UFTZ| MH|A BHEO! FAEIO B MH|A S S YFRI0| HOJots SoUEQ DS
Y, ASIBHYS 58 BUSE 271 MH|A BHEZE WHAZ|D YLK

"N
W

all Paps A SitiAA

+3.4% 1,078,707 (million KRW)

201412 23 G2 947 1002 23, ALY HUYH 5 HEZ SO 24 £ 475 10002 2
2 0I2HE BXIS M2 HUHUS ZFWHES ITL U AHZY £OF 02 Bota
SHQIAVE Z8Z HTSHD UL 012 &7 K|G0 BR 011 HESHE HAHQI CSV
(Creating Shared Value) #5 HX| 1 00, KL H2iAt MG IHZH0H BHE Al
5190} SHOIBA % FHS HIYSHE BB HHE I D2 g AU 5

=
XtQI(Hillstate Exterior Total Design)' £ X

SEHE HA9T X2{0| 2210} XHEHHS KOpAI7| T UL,
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St=LE}0]0f <HaNKoOK

driving emotion

+1.0% 908,988 (million KRW)

SHLEI0|01= 20143 2EE BT =2
2 SYOI1E o S- It

(o]
02 IFCZ0|M TIIE 2| EfO]

2 UE FHE MIS/HALL, BH=REL0|0I XY HAIKQ

HUHME FHOI0] S715HH =LH EfO|0] 7|Y & 2=

AN
22 HUE 20| UXIS LSUCH

1
i
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o
Bte S
of

S Ust=d
2201 HI0|Y FAOZ MIZI5H0] 3tH|S HO 7| = Lt T3t SHREL0|0f = X| L2 \HS}E Q15
A2ITH 7| TS0 TS 21 HA5H] QUOH, S E2X5HU(Pforzheim) CHEHIRtO| HY
2 =5l 0|2HY 24/ E EF0|0{Ql Boostrac, Alpike, Hyblade B IHLSHALC.

SHEL0|0fE Al 22 HEEHME 2tQMI(Laufenn) & EAI5IH 22 HHE ZEEZ]

Ve

KT&G KT&6G ™

+0.8% 870,008 (million KRW)

ol

KT&G7H 7 MIAIMC 2 BHIAE S YT =7t 5 MO R 60% Ol 2 Xt= HHME MR
22 /AT £+ UV HIMl= ZTHEHHHIE BHEM 22 HH AL

=LA O A2 O = 7 MIA 2 &2 S AHIX 3B 518
HEHE QIX| o AH|Xt SEEE THXI 1 UCHMIF B E 0| T3 X|SH Q1 Xt 3 KT&G
A

£ A 024 EIDI2 ES| 7Y HUC BES 2 AN 2 SO LB S
ODH| B, AL FH, M, SIS DS SO LYt ST20 AHS HB5H1 UOH YX/

42

LG’ HEHZ @ LGugny

+6.8% 760,472 (million KRW)

20145 Stol S LG HHAUZ2 4l BHE 3, BIE MEAN G=b2 USH M35
2 HYHC ZTEZ2|QE USI5IFLL RE| BHE R TAH|HE|Z 20| U HHER &553|
= X SPYE QIS E FTISHL, XtAZFO| HE| HIHEQI 212 H|(La Beaute) E M+ E 2 W
ChESHSQE EQYUBYL 28 YS HR2 22U T YE8F HHMEL TH UM 0|
Of'E EAI5H7 | ULt

(GHEAZ 2 AL RN BRSO SEHIHE HIHO 2 FTI0I0] SUYHUE 2
G HEUSHS BN, 7 IE MY L ED, U8 S H8Y Us BHAA X 2EFSS LYot
10 UCHL ETHINE HHEMME Atel X 22 CiSh= LT CSV(Creating Shared Value, 3
RN YE) ESSS FUSIL ULL TEE BHE HIBE =9 E 2MZ R =0 et
SSHYS TH HiN5H, U YRE SSEI T 71$5t1 ULE

Z/

CIHI R S0 xe

+18.6% 741,664 (million KRW)
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20143 CIMIZME2 HEHMOZ = MF A2 XU HIEEYS ATt =S Sl
= o

M5t QURMO 2= J|E AF HAME 09 "HefAT HOY, HIH| L', "TA|QF SO HAE
Ol LHEE M=XQ EXHE Soll M2 2 W7t BEHES S/80tE 20| =2 ALt
AH|XIS0| Yots ME EO HREMEZ G017 | Yol 71EQ TR MXIMES £ 22
ERIC M2 O = JHHGIICE O] oM = AH|XH0| THE HIH|0|E 2M S STt Mt~
Afg| IOl M2 2 EHIES ANIF 2 AIZ0f S LTt M2l SS Soll AAOIES EE5t0] At
& H=H0| S0t UACH M2 SNS Q| 6A5HUH U YHES EUZ QU BN ZEE
EMTH 2N QY Q3 2A[ 1620 71 LIZ5tH O|Lf EFTH S40] 2RO TEHS
1,015 Soff ‘L2t QU 24 162, YOI 2tz HIAIX|Z BE|EE SHot= OHIEE T
WAL 01X US| AL AR Y S S UMM O 2 TIo5t0 AHESHE FHE MS
ofl “AMF 2ot YXots" BMETIH K| IRt 5h= CIMZMZ Y =30 =22UT
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O|OrE mart

+4.4% 739,739 (million KRW)

20145 Tt 5l O|0FE = 1249 2}0| T AEFUD O|0f IHE tASI0Y| LHESH0 MSX Q 2 Xtx| Bt
EE 2SI} O0tEQ] Za|0|Y 7HEA HHE ‘T3 3 (PEACOCK) & =1, BI7H, BHEE 59
SHM2 28 UL HIEY 34 S UTHAQZ JIO0tEJ| YE SMIHK| LISt 579 50004 7H X
B2 XSO0 L2 TR AT EHEQLO| XPHRHE =415 QlCt

O|DIEE= X|&HMOZ 22101 1IZHS 5t QILEtot MH|A S Zotot ] ULt K|t 68 B &
QIAO A RZ2 R2QIHE SFMEE QO M FRHS 159 RO HY0IH 22420
BH&S TEBITL Ol EP E B 2211 M8 27 AIAR(ECMS)2 FEHMEE UE 27,
B, ZHOH 22 OFLI2t TH 0 22| H2ASIARLO] ZX|0f| O|27|7HX| H MY S BtLtZ /2 XIS
o 2R AMAHOR BiE G842 SRS UCE ETHAKEH 27 LTt O0IE Y2 12 ™
9142 HO0| 1 HO|AS, FIFHQE 5 SNS AH'E 1}t (T RHIY T2 DS A5 1S9
T3S G =AU

29
LEERE

+1.5% 704,188 (million KRW) DEPARTMENT STORE
GICHURSH 2 2014 B ol SO WSO &2 SRESS WY 2 Q= 28 AL S8
AL AHS K|S0, A7 SO II0| HEHE XHHESHE Y5t LIyt 2558 TINSIFC
CILHEHSLHO| CHE UHSE HHE QO] X1ESHE O R 11, IZHS || SHTHESPHO T L2 &
Qe EE I UGS Mo | Yol A5 = HiOks 287 O|Ch LAINIM 71 B2
1171 28122 2F5HH, ZIH A 22 TA|3], 2ME, AFUIT 5 LIS 2SIWAE ME0|1D
QACH EFH HEHE XPESH Y HEHE Z8HE o LHE MO R B2 22 7|20 1 ULt 2014
Holls MEEE U MDUHE L 2HENUE S &K D[ZIMDHZA G R £ AI'25t1 0|2
VDTEFE S25t= 32|0f0|E|ELIE(CD)E SUSH= S USRI IIESHE ME 7
Gt HEHE T2k {8 ZX| JHHE FLUISIALE 0215t 2S5 E52 Solf HHHEHE H3Xo
E LS S 0185z 1 Z0|7| ST Rro| HEHE OFO|HIE|E|S ZIQIA|F 1], UEHE
HHE ZHS Mot ACt
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Sl(oliu'llolﬁ SK,(’i.;novation

-20.6% 694,358 (million KRW)

“4210] AXICY, "ASK Innovation’ & EREXYH ItX|Q1 il XX 2 F Xl 2
SKOIL=H|01 M2 2014 R S HAISILY 2ts M22 S22 ZY5IALL

201453 SKO| L HI 0492 BHE{2] At 22t BHESZ - ’SE’.‘JIKI/E)QIH AR

OASIALE 0218t =240 7|

e

SO AR HHEfZ = 5= HI0IZ0IM 2
SHE 7| SHCH T 200 = 33| A5t Qli= LHEHS Of
E|l& A

gt

A R0 BTHE = S 7K U &

Ofl M RHEHEI OFO|L| 01 S EHETHARISH 2 X551 AU
=]

OIC|0{ SE7 OfO|LIOf | AE|H

=20 - = = M
Ch 22 ‘MYS B = 1002 22| OF0|L|0f S K| 2 Bt LISt OtO|L|Of & RHEHE A HIT
£ LZME' S Soff X[ FEE XIS Q| Y QS foh B HIE Ot A2
= HYWsH= S XISXAU LSS 0107H L ULt

31
SMQImaI0f

+30% 609,900 (million KRW)

N 29171 015 A% 2712 24UE FAIQITALT01 20141 E2QI 7|2 ZotE B4
02 L S CHRID] 22 HIAT| IHS TCE 201441 8 0] (e ACHIELS HIXO0IS
(Bismarck) Ol SHAIRIQ1 7|2} 47 B4 TS Y BT HIIHUKIZMEIS Mg

O
BICHEH|OL ATLEQ0|S Saf 0f0|LI0] EERE] A% AIBUIOIMII| B 0| 2B 4 0,
xig 4

MHIZ IHE S T2 YB X2 LY 4 QUL 9280ll= MR =B 2| A (Dobris) 0l 0] L H|O]
MUHE ZESUCEL FH 7S LU S NG HAE 252 X|2lots HYS B0t ULt
&MU Iz LS YT R&AD ZRHET OFLI2} 201218 XX| JHE T LA & 2 LIAAIT G2
£ EANOZ YN AWYHIM & S HEFH], SE7 A, 12| L ATS HiSdt= W2 B
HHEZ M XK BHE H Zofet 22g JH S {Ioh L 2TUCE 2014 8T S E 810
ZRTH M BHIS =0 T[S A= E ZH7F 2 QSICE Ehis e B 8X Q= ML I T
T 201543 CrA| 3HH 22 HIHE 2 M HIMGHs Z& S 7|06 =L
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-6.5% 494,216 (million KRW)

GEU2 AHUFLEIH DM S 0ff Qo 2t EICHD THEH, £AF0| LY »F
Off DJRIX] 8tz DZHOHIM LT 22 PB AXM0fIM HIQI5t PBSO| 124 9 E &2
£ Z|RUAIBHEF otz 5 HXT LB A|ARIS =31 E8E 201413 EAI3H POP
UMA(Unified Managed Account) 48" HEE 012 22 174 F4 TE0IM EAIEIU
CLO| YE2 HE/FA/ELS(FIL HAIZH) S CIYer ZEE2|QE WM XS Y2l5t= &
B Xpate] Hwrap) MHIAZR, GUEAHO 2 IS HQ 7|29 H18%ELE 2 H10%
E9 V|22 IIYUY £ UCH, 1740|291 50| H 6%

A
FURY15%E SUE S B2 X|=5t

=
UL, PB UFUHME I SHY Rt |of S HBE

33

CJ Qﬁ:%' C]‘..O SHOPPING

+5.0% 493,097 (million KRW)

I'lIE'

CIRAH2 20143 2 ‘A ES Of|C|M(Firstlook Edition)” HEHEE 35101 8712 I
=, REIG/HQ 2fO|ZAEIU HIE § F 1412 PB HAMEJ st 29F
HE 2] OK(FIDELIA) = #Xi7EX| 50009 2 014

=S
& YA |09 AHCIEEZ I 5|E HF &0 0|52 SR 220U = RE|Lizt BH#HE

5 1_
W
o
N~
I
_O'E
n k=
il

0

A2 O} T4 QI FIHE YA T A I AAIQ| FSS LUACE

ClRAU2 AMH|QIHE HAMS FHED FIY|0|E510] ARCIQUM T2 HES L0
ABAEIINHZE0|T, S0 S MBHES YEOIH SFS Y AUESIH LU 2243 A
U0 2 HLSh= § LU RIEeHH S HAISHL QULE ETHHO[ASS SHf 4S9 1
OIS 20F 201 M ARLIQE ZYMH ATAE X INM SEAHSHH HEH ICIHE X
QotH EH2 4T FHS MISSHALL 22 OLLEt CIQ AT 2 31| TEQ MY K| £
5| SHLH L QUL 2004 200 R0 OIXIX| Z34HE oLl Mgl = 20143 =LA F519] 60%
+ZQ1Z 8000 AT F716HH T 770 =01 M CIQAT Q| BIE ZEXHZS 20|10 UCt

B
(@)}

Sl0|EXIZ S HITEJINKO

-12.2% 477,874 (million KRW)

=) OO
Hitrjinro QualityUp)A|AEIS X3
ZEHE QA AHIXI0H| 21|17

o=

98 SHHM 2B 43 21X HYAEN 0ISEX = M22 SR YOI ZHHIES L0451
=

AHIAZME HYYIH4 01F EME' S LIS O[HIES T TS0 NS F2
BtSS LACH EBF 222|010 gt &gt D[R FHO|ACH|Of' 2t 50| ETIZ
CHITHEHAMES 22 £ = TO|E BEHMEH0 & SO YOS MZ2 O|0[X|E FH2 AH]|
KO Mt HAME U5 E017| ATt 2SS S BOF UL 22 OfL|2f K-food Off LT
0| OIX|HM SIO0|ETUZE 7 Ol0IE'2 HOIE' S SHOZ U HI MUK LES &2
ASHO, 2EE HHEZ MO WG IAMGH QUL

SEIAZ} THESHILLA

+1.9% 469,360 (million KRW)

’IAlZH= ‘Premium Lifestyle Leading Company 2t HITHE S0l 2|09 SZU} MRS HE
fOR 17240| B = 20| ZAEIUS X Z0t= SEE ME 7|0 £|7| 3t QXIS HOI=1 Lt
T2|0|Y H|XLIA S HEHEQI “AETAE|O|(SHILLA STAY) EMEZ 23511, 2013 SE
0f] 0101 2014'A ZEH0]| “MZLAE|0] BA & QESH= S XIXMOE HAHE TEEL QS &Y
511 QUL MIHIX 7= CIXtO|L T|0f| 2 2|4 L|(Piero Lissoni) 7t CIXIQIB “AMBLAE|O] HA &

om [

SHLE A U MH| A4 QITELE QXISIHME X It g2 H2ES ISt
Ol M 2 1MS0| S L1219 HEHE OfO|HIE[E|S Y £ U= SUQZ X=TULL =
2rOtLI2} The Pleasant Moment' 2= OO|HIE|E| 2 LESTH DM HAAE2 YIIE
2 Y0ISY0 0|01 DR ZHIS YL HMAMYAUES LSots S 2 2E AU R FH| 2L
10 ULt SHLIEL IHEO| 90%E R[5t U= BMAMUR2 T2 SALEDI S ZE MH|A Hilt
C2 YESols 88 5322 A12{iigotal ULt
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LG U+ @LGcu?

+15.9% 455,847 (million KRW)

20144 LG U+ 00| Z60] 2K AR £, M2 2 It 22 B2H DB TXITA JtUxt
SB7101 T1UR Y FHF HS(ARPU) XS S0 L5t AR DS HOIZUC Et
HPH ZIZE HITIQ LTE AIHE O 5 712 S41 SHOIAME M2 1% 23S 35511 1%
S S M1 YT,

20144 30 FIH LTE ZT HIZ B0MH, S Eist LTE 8 HHC S S 28D, X3
%401 ‘Gllow me' Z1 HRLIHOINS TSI Eoh ADIEZOR Xt 0| 85H M|, UH
DS 59/ 0/8 HEIS Tjofaf THOI0) QIRIf AJZH0| it UAMSZIO) LQTH HEE UEHO

2 M F= 0WZ 201U UAE E01E M, Fotet SO, HAIZTV 2 MH|AS
=

B

r

2 MBS LTE All MBI ALY 3L 2H240] S5QF HFE|= €I01215 TIHIO0|A “H2A| 710 35
= EARUCL 012{3t 2 E S 2 SOl LG U+ 12 WOl g WRHg S Z25H= LG U+ 22
HEHE HHGS dHSUH GSH = ZQIAIXL,

L2717t daumkakao

New 454,458 (million KRW)

MIZtel ==2 EOH [TH|Q] ZXtE S84t LtZ7H712= Best Korea Brands 201501 aild
HFHTOICE 2014 102 1UXIE A SHE YT L2IPIR_Ee €E T ME2 H]
M M2 EHE MZ2 M4 (Connect Everything) S 2 HSHH ‘ZHIY 210| T S2HE 2]
XISV i M2 B2 N0 L2 U MEUCL HE AMZ LHE Clofl& H
2 4 QEEr, 1211 AT S X|¥ste Ci3717122] 20| E HULE
SHH I171Q9| HHIY HIAX F1FIRE S M|/ 12 35002t HO| IIUXIE ZHEHSHH TI| 2t It

Y B HAME 2 4 K0 X2 TUCE TZot1 RUTHHE FIFQIAIX, T3
Hots FPIAIY & MK BHME 1 014 A ETH Ut IX L 25t L2 9l 2t

Y ZHE BUF AELE 2 +F 52 ZUEE MHO|H 256719 2fFS0] 2502 HO| 32

= PACH J2RE HYS S0l 2HIE YUAE Sosts RAHT MH|A= SAIHE T
0ff 3271 2HIE 2 2930002 1 719 RFE E2= § 7|H 0142 JIHE ELt

0] covwvoy

New 452,517 (million KRW)

Best Korea Brands 20150 X222 0|2& 22 IO &ZS UL, At E YEst
A 2H= O|M 51| The Lifestyle Design Company’ 2H= HI™E 71X| 11 IZHEH|7

oI HALS KRt UOH, LHE HEQ F471, 37177

OIOf 74 2| MH|A S MISot= HESEME|A I ”OICH

YOS HEHMQI AIY R A2 YR LIHE STHAE AP = L A A2 "AL|(2 0] &|0|
4

C|) AJAEIO| O]0] MX| - 22| MH|A M2} ‘Cs Dr. (Customer Satisfaction Doctor)’, 242

Tl

MAIALQ! ‘HP (Health Planner)’, IHE2|A 2| MH|AE X|Z5H= ‘BHO ZE S Y - M
HIA 22 XIS 2 BifiTots S HAUXQ 4 MH|AE S5l 2RYI0|2H| XAFEXQI HAHE Of

OHIE|E|S TYE HOIRH DHSO| M2 =t SHE

39

S-0il S OIL

+0.6% 402,957 (million KRW)

S-Oil(0[5} 0| 4-Q )2 2012 FKE “E2 (Good), 7|1E LI & 'E2 7|5 0I2t= 22
OHEZIZTHBIFA 0|EQE HYTH T IHHE ZES IFY HRLIAOIN ESE &
WoHH AH|XISOH B0 e T2 T7Eg S HEH 1 QUL

LIS S ALZHLS Y HITOZE 27511 (| M-QUDO| XPHSHE AR ZHESS 1
Z5| Aol AL BAX SHO|M= OLELHR 2E S HTIGH0] SM|0| AFS| UESH| 3t o
HS ot BEUIHAIIFSXH0l 2T K WSO BUHSE, MeX ZHH M= A
9| S {oll BHhlot= 2] A8 27Tt B E52 YTt A2510 IFHQE B2 AISIE Tt
S0 711X} Shi= QX[ HOt A S X0 X ARG SX|ZH0l QIS U5t JUCHLE
SHATIS 0 HIoH HAT St=0] 7| RS 20HE M= X|AoH0] L Butshy XS BiE5H
e ZEHE MM-QU USIZSIHTE S HESHH, U 2 A 22| 7| 2 U8E0F eyl ‘2
SO MERISIX} WRAY B o0 Q45t9| =2AY S 2ESHQ D ULt
Best Korea Brands 2015 49




SHINSEGAE

.'

L

Al

New 386,849 (million KRW)

i

KGO 0FE(F)

E

tOI0F

o

Ll
-0.7% 398,646 (million KRW)

a4V

o]

Best Korea Brands 20150 X2

t

=L 2 #2E Xf>dt1

o

CEIE2 M RF 7HHHIES B 20IM M

Sfo0E ¥

ol

o5t 2
o X

20143 2

55} ¢
il

H

FOi| 102

5

= HI™

2ol AWE, O|OtE, ERO|HAZE &

CIX[QISH= HEHE J124 012}

QUL A

ol
2} D04 2

Hf2 AE

[

[

oM

[

yu—

Hge=
[Eaf=i

Hef L]

=

Sl

, 0

]

s

ol

5
2014 L 7P S X2 AH[A}

ofzt oj|

=4

2|
2rofLet gt

CJ“. E&M

oY R LIME FHI SOT AREL
HO
T

CIS ZBHAIZCLTV
2 S50 3L FEIt SYS FE5

=

=

wotdl SAI0 0HZ
2H
H

b

[
[

|
40
()

(il

o=z
EYOICN EHEZ MO UXIE

3HZ ZAHIMQ1 H|0| 2 2014(KCON 2014)'

ol

= MAISH QUTE EBE SSG Of

X

SO,
CIE&M2 M=

Hot=

t

o

HIME BF, =SHAE Ol
°

3]
=
[==]

T

-
201413 CJEEM2 S EE ZHIY HIYAIZUHIML A

CJE&M| THE REQI tvN 2| HEHE OfO|HIE|E]

+4.6% 371,761 (million KRW)

CJE&M
ZMOUXIE
201444

FUCLE

t

=3

=22
5

2%

Q

=

=

Stoi| LA
S| B
S|

=3
[

Ot H

=

otz A3 25t

=

AMHS
o=

H|™

,AQAIE S YR

—
2ot

=

ot
515
S

=3

t

RIC
O =
AL 2f
X
o

T-

oS
=]

A

‘Hi-Future for you’ 2t 7|2 41 SH0|M

tOIOLE SAL

2030 MICH

o
Xe s

t

e
H

o

[

ju—

Of5t
o E

ES
=]

9| S YH L XHUEA

[

=

]
Ct O] Q12 HE AH|0IM O]2IH 2 2 12+ 3000 6{F 2 AFZS0]

400001E0| 25+
X|25tH HEHE O[0]X|2t

k

[

|

%
=

o

°

X
x|
9

o
=]
=2

=

l

L=
+0.1% 392,449 (million KRW)

2014
1 0]z

=1
=

oju

2

o4

2 YE Q024> EHO= QESH

2|
=

R A

XASHA

4

=

O

0|2

[

=

T, NS X7t e Q1

=]
=

ol H|20|S Ll
Z{OIL. O] 0]l = THate

b

=

e

=0

7|2 E MIZ5HELE ‘MAMA(Mnet Asian Music Awards)’

Asists
OF LHE S0t £H|2 201410 S0 IHEISI0f

i
o
ok
nF
5l
tlo

oln

TOHE (www.lifentalk.

221 20|

HO Al
o= o1

H

il

122 020 ¢

H
[l

Ct
51

XFOH
H AR

= EAE Yels 2/ T = XY

r

pd

T

Best Korea Brands 2015

50



N -

= i

TR X o MO o
up Ko _._m_mmAm.._M_ m._|na1u_onun I
“x Mowm.kum A._DA_MoM_H__mv HO =

S = < < 4 o ©° o A

wE wwwﬁﬂ EppEwE N I B e S
=5 _nr.:__o_ dI 5B r bio R of £ om0 o B M
o = - =T = o - I

-— .M{Mmm m_n_._EWuEHExlﬂ?._ (2] __M_m_um.._ MOm_.omIH._Jﬂﬂo_a 5

= .AWH__b ﬁoﬂmﬂ.o_zx_o (U] MO ny ﬁ,ﬂPJmﬁﬁEko
Mo a:ﬂmo@xfw a2 _xowmm:meEA_mﬁ

K4 = —_— =
___Eo_em.__.___o_a ELI_WLJIW._W_ME._O ~'U MH_S h_.___n_oSDI.HHoMLOIE_
o .rn_.ry.r_%o__: = o ASHI%E*H_
r.lzamar_x_ﬁ_u_a__u_aﬁ pI B0 G_uo__tum
EIL.MAAo_lmo_._n.__ATI._M.__mu _u.._uu_ w_.__o_._._.__._.__..._._lro_l__
T_Elnguau@r.r - T =l N K5 o
W_._._o:.._ g K oo = LH H = -
HEMﬂH_ﬂu..__nT_xE_EH._ - = o] _.__oH_._lm_._ J =<
iria _ollmM_c_mHaM 2 Ko 24 < of o7 =
:PM:DE_EMARW?.%QE ;= z0 B oy W = X
E__o‘m._TWOm:m._u._fl o= nogo_.:._o_ozi__o,mxlo
W_Mowr_lﬁ_wm_ll_ﬂm:_oﬁw i ﬂMH.gz@ﬂx
R R I O E_o_auo__ﬂm._wm___
0 Immn_eﬂﬁxgﬁmg_u._A Ao ol - = = M
_EO_EUEQ__OL_E_EWHE_E 7] o A_ma1inﬁ =<
0 @l 1o < S 22K Pl <0 n 31 =5 © i
X0 R E_oo__w1m___:__),t_5___ = o3 202w B F
_u_._HmyV,7mMoA_S_H_vl H__A_= Au_uAILI.._n_o_:IH._m_u
gy = U = o A2 o g = ﬂylr__._ﬁlueam
|_._ _oo_._o._OD 2 o s S 3z ol ~
mro_e.m_l._w_“_o_o_.ld.«._a.wildmk w._u_|H_ D._Mﬂmge_c__nm.ﬁulm_uru
® oooAr <K < T Ko = o K [ | = KIr an = =< =y =
— ..I_u._Ho=._._o|_||n_e_._I.__A_oJ._r w _Lmn...lo____o__:.rM||
2 S 8 Ro MWMIE_o_E@o EM%HLr__A_E__OHMAﬂ
g xoﬂwer_n_u_mwimxxﬁ Lmugmgnm:_aag
Z WWADMELWQNME_E@ - J_mnxsu_e__oo:n_u._:_ﬁo_a
=) 5 .o%gﬁﬂmﬁnﬂwmu_ﬁ S Mgaoﬂ%;@o_amav
d = oo O F TR L@ N S K g x 2% <
= _|I_=__=7J=I| 7_|_LTA_2_”_S..IH._ m Mu._uo__:ﬂ_ OA_“__._.__El__In_

Ko £ W?%xﬂﬂ%ﬂi&x = wﬁuﬁﬁo_amﬂgm_ﬂm(

z<{ O Ei{mﬂm_ﬂﬂggaww_ g émoowa&mmﬁm_ﬂ%w

CARES M_E:m_lpmwammomumhﬂa = HmﬂammmBWQMH

= ¢ Orm_i__ooﬁ_ﬂ i = ﬂmEJ_U_HOQI = 0

m% ~ od |1._|...9A_|_._.T_IJ._ — ~ %_uu nH ﬁﬂlﬁm._.ﬁ_LO n

= o__mOH._WMHW_Jo_Qo_.mEO_IJ n09 m_..)a____ m_LloeMo_._._G =

T mAMMEJxOE_E._:.E(mn‘_A_Q ~ moME_n_Wg_uw_olﬂuom_. S

oA wgoéuﬁﬂ_ﬁam_dxﬂﬁ / <1 g ﬁ__ow_%:__r__%ﬁa%ue 5

—DH mLuo:o:,,w_memporﬂd%ﬁum & _gnﬂmuom._ﬁa_anl_m.mw_uxu E

' MM_Jm_mﬂera.oﬂ. {0 %ﬂu_o__e_oﬂwao.,moml.m
7oA kU =] = uo &y L_u|Py,HE_Ho_h_._A|B
TS n 3 . oS o= = B 1 5%
o 1 E M S I Al 30 — oA
(TR — ) ¥ Ir T <0 ar kIO oMl oy S
GB mﬂa%ﬂ._ﬂ%&mee_amﬁﬂam
& 5 r o= = ¥
S pguma <08 E g
S5 = 2
|
i~ B

- _.H._o Ima%mmE._.._._lﬂ._Em._

— Kk oo BH LG F T KE

-— tjo e ie =38 e g oz WMo :

- - m__._o:r_wuol_Wom n _ﬁr.m:__n_wqw_o_,,,

— 3 uoot g e oE Mo T ° Lo S & = oo B U E

Z ~ EW%ENEJM o ATMA_OE,@E_EOIW_%

- 5 Ma.@__mo__ww_mwo z0 Exw%mywwmﬁ
2 o E g B 2 0% iUl =N op M E =T [T ST
%m¢5|m_ﬁ_m_m__m ke Moﬂma%e_c_oéﬁ&
H_.mﬂﬁm:wlm_%__éu_ a _,ommloe_ﬁml_ 3 G T
= n .Ao.A.r4.r._ ~ — s> g i
ﬂju_uHTEM__loEWw m JO_E_HJT;Lm____,ao.E_o_oEE
w__.._m_M_:_oEﬂoHMmMﬁ_ \ B m__u_uﬁm..r_um_ﬂ
mwu__:_og;mo?z LEmatumse R
rnh_|.=.o||1E|_).__.__o o_DA%m._lE_A_E_EAm_‘A._
._._o._IHnoE1__o o bd & 9T 0 - X
= S = H_v.u..AIE__‘ﬂEm 0 B _._._._.H_WMIX
I_g_unloi_ﬁmﬁxtg___ﬂ @mmw_o_au_naur.__,xammw
w__aexo____mmﬁﬁﬂ_u_ﬂwd Hr_mﬂn_oozlr_llwﬁmdi
umiﬂm:ﬁnaMEoMm_o_ %ﬂ&%ﬁ&z%%%
w___mﬁHTawmATmWﬁ_ HE_OEMTHuATm_UIa
ﬁ_ax_.u_.o._u_klm_memM_u_Dl EMTtﬂMLMMoE.J?ﬂM_@.
xo_.._o_._.ﬁurﬂmowulq_m_ulmJ ..IlM__.___E._W_xEEW._HE_o
:_oPﬂwm._@q._uﬂnuuo._moamm_H_O OE._mungH_eDlu_MEyT._
Eo_ea_o:_wojmﬂﬁzoaﬁ %A_nWydLmME_.w.@W

- %ﬁ__c_omM_._.Izo%?_Enﬂdm%_ mvmomnﬂ_l._x_.o_”ﬁ__/Ed

—_ Tl P - - -

= 1aﬁuewgn_emo_=_l___o_a§m_ Anﬂuoﬁmmwm__o_ﬁé
e K o X x 10 P T = Mo E & W = H .
¥ W”LlAH_._I|_UM.._)| J:.nx.__.lu.ﬂ._ RS S
c 5n._xm._a=_=_hmx_iw = Wo_mﬁ%rc_amzau%
2 mmoﬁ%n_emﬁom_w_e_mﬁ S IOme%mnW___aa_.__a
z zzm_u_uou_woﬂﬂmwm_umﬂ & mﬂr_ué_‘.&r_ﬂ_xﬂm__ﬁéo_.ﬂ
= mnayEmuMome = pomﬂﬁm_mooan_EMﬂm_
0 mﬁﬂm_.ﬁ_WmM__oﬂae_ﬂ ng s 7Mo%a_g_r__%u_w¢§o_=_
~ mmwﬁ_xﬁnwm_nﬂ_ﬁ@ ol E ﬂw;oo_nwm‘ﬁ_.wmg_,%
8 wﬂﬂ_______ H_J,M____mowoe = Hm__x_.m_ﬂ_u_ﬂoa_ilm_%
4 20 mﬂa%w_mﬂﬂ%o_amo_ﬁ 20 & wﬂim_uﬂo____worlwmao
~ < o o B 0 = |._|_.r_ =

_= s _;oF_:Iw - x A._o_o_.uuq..xm &

| b & qm.m___r__mmﬁATA_gm_p TS rr_nla,ﬁﬁAl_MﬂE_mn_
] 0 r ol X} NN < o = —
z BWrEw__n_aanHmlM = " m_rHFtﬂmluA_m_
og-_gaegd o hESUTF SRR
5 5 o ol T m_xo_lu:WLrLr_l.aMﬂmu
o —_._._._AM M3 ol Ty ™ oE £ wl e 4
2 &oen_.mwmﬂgo_%#m_:
HHE_MQ%EM_S% o\
Lo~ w o’ <k 5




A\ N\ _\ \\ \

Pl T A\
b n
m S HEa T wm
L = o2 fo L& £ <
= _ll_ml_.rouv_.o._e
= ar H o 5 ¥ &
- N T < - O
Ry mukﬂ.m__.__l_u
oF Mg MEs
~ uo HH ©
R
ﬁouAILI._U._pM_‘_)E__ﬂnN
0 - O xS o H =
_._._._Mmu = 1 ol
5 ST o mr S Moz .
E_.r._._n B .
oo gy 4 g 2 O = U
Ao oo oo ol fg mo B2
| Jn_l._mon__._lu Ho
Lo E ooy 2oy
Moo i Ul o B oo
mom._Jm_meM._I_ﬁu_%
o F oI ™ =) <0
T KX gom o - ol
- X 5 2 PUNIP=S | )
T T L
S TS S w2 <0
D < Rlouo el kg
Aﬂﬁ:MEuEweﬂ_umom_
MEﬁl..:em_: ol Ko T {1 1]
\W) __..__.IW _._._._:u.n_.mﬁo_a_...m._WE_
= ___o_.__.:oza_}m_au.l_mO:_Al_
S s HumywS¥Y VA
5 W o ol g o X R I W
= o_EM._H._EOATFoO._.ﬂ.WOH__v
IS Eaﬁamik_m_u__mumd_._.n
S 2y o MEE DT @
m _E..I.Aea_.mA._H__MLOIMﬂ
et m_m_iﬁ_emoﬁm«nnﬂw;_._
_QJ W_._LH._H_JOMH_WWU_I._.IEO__A._
<t or o T o o bl W
- o Ho U o = T 5 our =
<0 jwwlmm%.pzﬁﬁ
~ |_4.r0__o._2xo.D|ﬂWMu
2 T T oo 3RS g
+ K 0 gu @ W T ooT X T
=0 o_EN._WXTLOl 5 - = "0 - i =
= K 0 m — nYAr " — s ul
pz = T m 2o = = o mmﬁo:mMMﬂ_mu|
o ol & o o Qe .M. 4 o g o MD_ n_wn_ _.__.ﬂ_ xJ mm_
ojn ST L I ol o A Gl g %0 o = f = z W g
= o W Wi X oo < oo Wy o= 8
= o w T ur =Y = =z o5y u 2o oz oo
i) Mukbmmﬂ._ 85 g3 o b= ....AILLI,_l._u_._HmE__._._._._.H_Aow_.
oo KOZ2 W w i g5 ol 5 3o o S aBoa X
o sy B = R og: 3 oot O & oy 2
g & T4 X < < nw I mr = Eﬁ o3 K _.E o3 W_.
_c.__“_J_.A_W_H_.r_ ) iﬂm.mvo_alm g g oI
WooL A oo WA <l KMowr omr ol o M o = © go
ol Wl B g7 oz K W2 of Mo 4 M oM BET S R I
Mowqoﬂ_mowy&anu Tz oo =8~
R I R m oMl N W 3 Er oo
T 2w 7R RO LT === = =S
pE A B hd T H ox I ool Mk S oW
aoo M ® g s o R L T o
TR N T skowogn < om0 % B
_L_M,A_WWJH.EWOE.A_ Eﬁﬂ%%ﬂ%?&ﬁ
ﬂmuWIxo%ﬂg ™ oK oo O on & K o — ow T
E___E_u.__l_w%:_ﬂ:m_x._ _Nu.mw%r_._a_.moTrmnPMEﬂmM
T HFEoRoa g s o1 Rl o = UWo B BT OB X X
s ma s ko = ® I gy o 20 o5 W3S o of
s BT g s 2 ptmo ey d ol oE
2 =5 = < < T o 7 5
2 FpugEUampE = < Zo Wk A g gy HE
g = WSS 8 Xy o g g o & 0 g E g R X
p om Koo a5 M 4 o X K J < M = 5 o= O
5 Wy oS m L2 g o S o) © OE A& o < o ¥ g
= Magads2uwdd 2 o~ R o oE 2 M S o T
g0 < e I = R LB Xz UbmiHEe o=
1 @wxauw o o 1 oH _._.____._/2\ m_._ialx_.mwo_._H__o?_
> cFumEtUeddy o) T8 dogeEEy bl
9 oy L ol K <4 & O ; = ol = g Mg g B
o oy = o I K E = o = K x g = o 3 |
_c___“_3 uo_____ﬁ_vﬂj_n_ﬂmaw_gnuwg___ﬁ = Wx_wmﬁm__@:_u_m_llmwmﬂmﬁ
u__hnl <4 " g Al AT o o U ™ ﬁ_mp._.% W % T guoon
2 o0 o M oBs g ™ OB ooy R o TR oo s M ooE 5 ofdo Hl
Fl Y cEdndamaw ¥ om0 A R T 0
T ® H T ; i i o = ;
N B E ST IO H S U —_umu N S wuma“_MMom S W F 31 o<W <
h K % m B pl & kI ™ & < b 5



Overall

20154 HIAE A2|0f H2HE (Best Korea Brands) 0| A4 500 HEHE O] HEHE JtX| £
21252210 2 20143 11722 UiH| 7% 45010 2014H HAE 2 2H HaHC (Beat Global

Brands) HHE T1X| S E6%) L QS F0|E HOICH

EBFIHBHRIS 50T EEHE = A7t S THH| 19.7%(H |43 X|2)), i E(Revenue) CHH| 126%
Ol &8t BRE JHX|E HR5t 1 QOH, 0= HA SSEUHIUUS I SItE Aoz E 4
QULE = HH| H|ZLIAM A0IM EHEO| 5Q-80| M HX| L ACH 1 G20| HH HIHH

= magu | ks

%% 2015 125,154,986 13% 7% 20%

g 2014 116,933,728 12% N/A 18%

IK===H“ 2013 91,488,746 10% - 15%
(million KRW)

Industry

2015 HIAE T2|0F H2HE (Best Korea Brands)= & 11712] AIHZO 2 JEE|H, 0|F
Technology (MX}, IT) SH0| x| HHE I1X|9| 46% 2 SEXMQI 1Y S 7|=25t% O H, Auto-

motive(XIS X 16.2%, Financial Services(88) 159%E XIX|5t1 QICH

2015 H|AE T2|0F EEHE (Best Korea Brands)0i| Al TSt HHE S MAEZ H23Y
HH Retail FH0H|A 37H(ILI0], A4, BH), Technology & 1HCHS
FHUM PHEREOIZEZE) SO E 22| 40 LY HHESO| IIXPt 2 502

Beverage @
HEUCH= AE Y 4 UL

B2BEHC 2 71 2E|= Diversified FH0| X HEHE IHX| HIF 2| 8%0{| A 6%= ' CHH|
2%P3t2{otAQ M, HAE JIX| SSE EF14%0| STt AU = LIEFITL,

BV 4&E2 New Entrants &t

HIHE IR BV/ BV
oy ss8
12%*

Technology 57,304,045 45.8% 51%
Automotive 20,332,866 16.2% 11% 10.7%
Financial Services 19,886,273 15.9% AN 4.4%
Diversified 7,340,455 5.9% 6% 1.4%
Telecommunications 7,164,903 5.7% 13% 3.0%
Retail 5,919,170 4.7% 22% 33.4%**
FMCG 4,423,040 3.5% PANS 15.9%
Energy 1,097,314 0.9% 1% -13.9%
Beverage 845,798 0.7% 20% 55.5%"**
Hospitality 469,360 0.4% 17% 1.9%
Media 371,761 0.3% 28% 4.6%
* Technology: 14'3 37 -> 15'A 474 HMEZ 174 St (million KRW)

** Retail §: 143 774 -> 153 1074 HaHEZ 37 St
** Beverage @ 14 174 > 15'3 27 HEHEZ {I F7t



_ Q5 THIQIS JHOII} MANS GBS B HITY MR, 9B 40| BE KBS DHIUS b DT
50,000,000 = e
020X/ T YL} AEFE RS, L7 2712101 020(Online to Offline) A0l EOIS0{ XIZ51H| 2
. A5 Q= 742 KM 0]0] QEJ= A| 27|20 AFSI0] ADME X 5| 40| 750X = A
Disrupt to lead 4511 9 248 B8 010] 92k AI2 1|ﬂ01|f, | ADIEE BILIZ BE 2015 40,000,000
AL AFT QICHD B4 QUL U2, DHIUNS E5HIH HIEE 2 - QIIBIOI AL| L US3|
S0P T OL{2t HIZO|S HICE ZHHEPH| At & QU ‘ADKE A A|LH 7 248121 242 J[3iCt o
20| EXt HO| ZH| ALYME 2SL TS ZEot “Tf| I (FinTech)’ ET0f gt —— - W
_ 20| BHI HAIHZ 7|9t 2 3t |CT HEHE SO| 2OF0| S CafRIC} BH ZH| APOllAL Ot
291t ‘%‘El%%‘ﬁﬁr | FBIQU0] S2 LN BZHMOZ AR LH UXIS 5|1 UOH AETOR
HIO|EH E3H ZHHZR| A|ABIO! HIO|H HO|' SAIS QU=D ULk UL MO O30)| & 275t
T TS| AIRIHE S20] 0|Z0{X|T BHAISH KOt AATIO| FEEITM HOLY D0 2 1 LJOCRLE
7} WO AFA} 255t YTt e
ICT H#HE S CHR| SH HIAIK/HE EE0| SUME MHIAS S|, B2 A5 50| — KRW‘; 2013 2014 2015
_ E{7} SHEI AN DSOS J|HI0E 93| 40| HO|S SIHAFHZLE LISt MHIASS 2351
93| 40| 7[10| £l [HE SUE BT S UHS0{ 741 YLt
2HAY
1,500,000
_ 20AWO| I3[ 0FE S, 5|2 31425t HINEHEHM OFE IPEIS MK O R Bast
T Qe ALHEY S AU E BHESS ALS 2HO2 wRsiH 2712 (12 2Y02 1,000,000
Into the center TR £ UEE UM IX|E AT |10 QUCL F, 7|22 2H|Y AHI0] DZH0fH| KIS HH olte
=R
of brand Shopping Experience} Living Experience 2 I E|UCHT = 4= UL AH|XIS0A| 22429 & e
i I 20 OFL[RESAVE, AT{OPY, R, 7| K7 HH S 7HE0| S| AIZHS Bkt & Qi EH|K 500,000 — 3ol
experience S ZYE B3l 3210 HSISHT A 2Ol = SR
_ eajpl, L RHEOME AT Q20| BILIE S8 AL{E|QIHE (Shoppertainment)2l 7H Grsugﬁ!g
0| HIHAOI ERIC 2 X[2JH0F IHSO| =2 S| 51 ULk RIS YT AHES 442 BEAY
0
K DI AIZHE BILH| §13h 2495 JHRIS CISHE 22 2El D UL (milion kRw) 2013 2014 2015
O & 2{| A
1,500,000
_ FMCG HEHE = 7|0 SX51 L5199} T2 LIRS MU5| I{olst] 7| HES F CH2 AjZt
O XHEHEI0] AH|KIS O AIAISH ZHS HIZsHZD UL
: — CJHIUMZS AH[XH0| TS SIT0[E| 242 S 7| E THSO| AHS KshA15101 QAIES &
Innovation i . _ 1,000,000
SSH=H| HSUCHL 2 CIMEQ| TZ9HS 0)2 TL HAHCO| MM CHAS| HZ0| i S5 qTaG
through AR5 DS L0 DH0| HIES WQE SHe 2742 2RsH DPIHQ] ATVHS THBHA S Loz
i = IR
different lens OFRB|THA|L B2Hs 71552t AXHE 7| Z0| SHIE QM0 2ia| KiAL BT S ALR3H Af2tS ’//
_ 20I2LI2S LHSH= X|S0] 00|20 2 JHLst MES MRS AESILL 5, 52t AFRAL 500,000
2 K-Beauty® OISLHSS J15 & LHHSH= A2 O1AIAL M S2IAEF 2 HO|5t, OFA[O} O] 54
A 9f8t {E IR HAHC 2 QK|S S5} ST
0
(milionkrw) 2013 2014 2015



Top Risers

Ot | HA| I 20155 | AE 2|0} B2HE (Best Korea SHEI L4 AIRES 22517| Qf “data’, BHX, DL, QIEHE, O|LIATR] 57 K7t E
o Brands) 3 7P 2 202 HMC J1R|7t A MEES ZAOR 22 AN XIS5IROMH, S5| OFAOF AR A0 IP|E IS E
+31% 215t HAHE = OFA|Of LHE SIRHE HAMCE R 2} 22 HE| BT 2 40| QAL SHBIALT E5t AH|X} XS0l HEHE 7 FA0|
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