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World Changing Brands

Jez Frampton

It has been incredible to observe the rapid growth and de-
velopment of Koreas’s market and the spectacular rise of
its brands. Now in its second year, the Best Korea Brands
annual report ranks and celebrates the corporations that
are bringing prosperity to their home market and making
their mark globally.

Brands that are now familiar names around the world,
such as Samsung, Hyundai, and Kia, are clear examples
of businesses that know how to use the power of their
brands to enhance business performance. Not only lead-
ing the way in Korea, these companies have also been
ranked among the top 100 worldwide in Interbrand’s Best
Clobal Brands report. And just like their top-ranked inter-
national peers, powerhouse Korean companies are using
the ranking and calculated brand value to gauge perfor-
mance as well.

In the past, Korean corporations managed public aware-
ness and drove choice by simply advertising their brand
names and products. However, Korean corporations are
now facing a more complex landscape: the rising expecta-
tions of consumers and the need to differentiate as com-
peting brands multiply.

To win the hearts and minds of customers today, Korean
companies are realizing they have to consider their larger
identity, define their core values and brand promise, and
seamlessly communicate not just what they deliver, but
also what they stand for.

LG Electronics, for instance, discovered how its brand
could help it regain market share when it began to fall
behind in the smartphone industry. With an emphasis on
innovative products like the G2 and the development of a
new brand slogan, “It’s all possible,” LG is signaling a new
vision—and making a comeback.

Korean brands such as Amore Pacific and Hankook Tire
are also flexing their brand power on the global stage.
Amore Pacific, with a message that resonates far beyond

Korea, has styled itself as an “Asian Beauty Creator” and is
currently making headway into North America and Chi-
na. Hankook Tire, renowned for its commitment to supe-
rior technology, is now supplying tires for world leading
automotive brands such as Mercedes-Benz, BMW, and
Audi. As a result, Hankook Tire is creating a positive im-
age of Korean brands among international audiences.
Brands, after all, are not the sole properties of particu-
lar stockholders and owners—they belong to and repre-
sent their home country, along with its culture and na-
tional values. Korea’s voice and presence is growing in
the world—and the world is listening. How will Korean
brands take advantage of this tremendous opportunity?

We at Interbrand believe that brands have the power to
change the world. For that reason, we observe many mar-
kets—including the Korean market—to identify brands
that are revolutionizing the way we live, inspiring new
business models, creatively engaging customers, and
demonstrating leadership in every sense of the word.

In that context, we have examined a competitive pool of
Korean brands and ranked the top 50 by brand value in our
Best Korea Brands 2014 report. Considering the country’s
current economic status and high growth potential, we
decided that the 30-brand ranking structure we adhered
to last year would not provide sufficient representation
for the country’s many successful brands. Thus, we have
expanded the list to include 50.

May Korean businesses consider that a vote of confidence!

It is my sincere honor to congratulate the 50 Korean
brands that were meticulously selected for inclusion in
Best Korea Brands 2014. We look forward to watching the
Korean market continue to evolve—and seeing how its
brands reshape the world.

Best regards,

Jez Frampton

Global CEO
Interbrand

Best Korea Brands 2014
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ACTIVATE THE POTENTIAL OF YOUR EMPLOYEES
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Best Korea Brands 2014
TOP 50

APMTIX}

T TP
+23% 45,740,816 (million KRW) o

20135 8™ CHA| 3F ALY Z|IHO| MM S SSIQICE 228201 2 IHENH| AT ZX5H= 0|QE ME5HI| Y5l ‘Launching Peo-
Sh= IHE 1} 370 2ot= F0|2ACZ, 2012\ [HH| IHE D FE 0|0 ple'0|2t= QIS ol Tas| MES HEEH XX 1 A—E0| 8
M2 EOE JYSIULt A/ETX = ADLEE A0 A S4, AH2IA| 1 EYUZ 0| £ U= MES THELCHWe don't just launch products, wi
Note, Z2IX| Gearg SAIKQ MIES2 2O0HHH 30% OIS AFSERE  launch people)'s HIAIXIE MESIFOM MM HESQ| 7|22 %,*Eﬁt
2 2L} 20143 Consumer Electronics Show TVE 20| A2 87HQ] & 7| HOH=, APTIXIO| 7|21t BAIS E6f A Tals IHsAS Aal=
AYE 2 8N s, BTV AHHME GAHEMNY LS XA [ ZHS SULHL ADIEES S5l HotE Y2 TVE S5l L2 717t
ZACH 201313 & QA= HIZL A Gat ZAOtL|2t HEHE JEX| EH2012 R IR FHHIZHE Soff B 8t 30| XE, EHE3! PCE Soff EMYY ol
= THH| 200 O 7SI HIAE SR HHET00H BHE F8UE It 5 AMTXIE MASHE AMER IHSAHES IHE0| L7| #H| B0iLt
5| 0|E2 SRt Tt ULk

HETRhE 2012 L, S GTXIL MY ZXHSHOF 5h= OIS MWEESE  AMSTIXHE DHSUMH TS 71710 27| 3H SNSH| BUE EXtE
L 1241 201318 Bt of 32 0| LW FXAS U DS U5 511 QUCH 012 A4 O|CI YAYGHIQ AEFH2E| QJ5HH, A HIHE=
7| Ao BUA= HUY LHOR MER 42 IH58S MSTITH= B 20131 8t 8l SOF O] AL T 1,4002 FHH EQJE| T2 Q| 4002+ HE A
E OJ%(Brand |deal)S ZHCE YRE HRLIHIOIM ESES HINUCL B HEsiH, DS ELXLIE MIX| 1 71 7| e A8 B

AT DU HHES URE BES TS| HsH ‘Discovery

Starts Here'O|2t= LHE Q1S 2F5t1, ‘Brand Ideal Playbook'S | APMTXIO| ZXH O|QE J|HIO 2 ARIE| TS5t HAHE O|AHD} 0|2 HIE

510 LHE XS UZOIACH, APl HBAHE LHAHS T2l OE TIE HHE LHXHSE 2|3 HHEE O[5St YRYSO| MIHSH=

2 st HSM0|1 YE HRLAOIE 2SS Sl 8 BHE= TBHTI=, Lt
Ot7t MIA|E tHESH= HHEZ 4730t ULt
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7|OFXtS Xt

J|OFRFS RIS 20134 5t 5 S9F H2HE OFO[HIEIEIQI A Different Beat'S  O{Z2/70]A1 710 BM(KIA Motion)'S ME0l= S XISt SAHIZ M= Al
4102 Clorst T2 FH0IM Vibrant, Distinctve, ReliableOl2He 241 B M3D 120l DR 25 TSIt
HE JRIS T | A LISt OIS AIESHTH, T8, Of2H 2HIS
523 1 2N IS TS Bt U v oy ZIOISAHE ASIBY, 22 0l BST BN IYET AU bR
A0 B2HOE AISS U 21 WAl HAUC OIS Zep Lz, | o OISO BliS SSWAS HSOIE 322 Jsisn A
¢ ‘121 210|E T2 M E(Green Light Project)’S £HA|Z10H, 0S| H|
20138 KAZIZ 2101918 2439101, JOIIERDE 250! B 0f0]  ofo] QU= DEIXISUY XIS Hests ‘FSCWTHES Sof &
GIEIEIS CIfS TEOIM 2HY 4 UES DM MY QAE ZOD A X0 0[SO H0H(Mobilit) B T 7|8l(Challenge)l IHRIE Agtst
SLIAIOI XS Clofalet o ST ©2 OPIS AIRI0NM J0MRtel B 3 T} 3t 2 OfEIAESO| J(OfXIO S Ot BHE ANt KfE
HHE FHIHS HOILH DX} H2HE 8T HME & 'Advent of the Kians@t & HAISHz "MIE240|X HIAE', LOIE|AEQLS| HAE Soli BXt, M2
JlobRtel BAE £40| L7 Chyet AR S SUH MEEIT Q0T IS 2HA, SZA 5 UL BUE HHUMS NG OEIAE B2
O HHOHII0rY(KIA Fragrance)'S MEOIB DHSTO| ZHE A8 A 52 TIWSIATH
< 2ol3H DX 22T
20131 7I0IXIERHE 32 27 ILHOIE 22511 K3, K5, K72t AREIX)
JIOIRISALE D2 ABIS0|  HS 52 O 1, §SNQI HHC R SO BUJSES} HC O|0X| A% BUAE AUS HEUCL shel A
OIDIRIZ TEB17] 9I8H LU0 OPHITIS ZVHSIACL UL ICIOIOIEN 5 HOAIO] AFIS UBIE T2 BT 2% NS §2t 32 Hajdl Jtol
XSR} US0| AR SIS A2 55| HEJHRIE AN HRE & C2iI) XS Cioer KIS RIS SRS XHESiE|T, YR ol &
MEED, HAE U ARIBY T2 02 0 ClO|LISIA PRI X IO HE HBUZOJ0] 2 SYS SICH JIOFIEXHE O[2{et HaE 59
M50 MY T202 V0t 22 YUAMD SSONKGI0 M L AN MAE 32 HHC' BINS TSI MY HUE FAS
SO| J(OKIEA| HHUCE FUY 2 Ui 7|01 DRISIATH OIS BES| AR AT
QA B0 DN EUC0 wRR Lt DRE 01 IsT FA M
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StRIgt SKEEIZ Ol Tt ZRE JISEE J140| BEPIX 94T 1%
DHEWH MERL 7tsAS ZHICH= SKEI|Z20 HO 7| IX
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X| Q4T FAMQIJHES IMSO| XY B, UK T, 52 4 Y EHK
“Partner for New Possibilities”"S X|3f6t= SKEH 22 "HE A2t 7| Ol A OZ MASH ZH0|Ct, AEH| THEIBE T-umOjlA TZHEL U0 2 EAI
S0| B MBS [ LIS MIAS Bt MEL IHsAIS DHSOf 2 IHSKY  7|20] THZZL XHSAL IHAM, D|CI0, AT S CIUSHARRIN 71X st
BI20| A ST BisHs SHIXPL EIZCIS HIMS MESIYCE SKY 2 0/2) HiHY 2 UL
Bl 20| MALOfl EXH3HOF 5H= 0| QS ELHE HIFHS XHHZSH Z40ICt
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A MBI S ARARDH W
+10% 2,858,717 (million KRW) Ooooo

AMMAMEHL HEHS ARIS [ Z A0 R 72T = At 0|2t HOI6t 1, CLO (Chief Listening Officer, Z| D ZHMAUX) M= S T UTLE AGMHEHS

Lot I1E'0] AZTHIIRIS KIZ 4 Ol BB 42 DM 22D OHE CLO 8lojS oon CEOE TSt ZGXI0] 10| A2|5 511 0|

Xt W 2IBHRICH O[2{3t THXIZ CHEOI FZSE| Qfsii] 2011GSEf AR, = SIAF 2% TS0 #1511 QICH CLO 7152 Zetsiy| s 7|= omay

AfRY QIS X|AXO 2 HIHEHD ULt 012 E5HM STEIH D7 1S 2210102 51D, UYL HAEE

= S E3 5t AIS| 2o =S
A ALY HIQI0) HAIS I A BHOR QJHI0l| HOIZEE ARZls 2012 Ef TeEaesE s InS Sl HeE lsl sr ass A ne 7
51517 QICH S4t T S0} QIO 2 KSA 2H|S 4Z57| ot WA 012

A ORES MBS0t Y STOI T 71205t TYss OLEMU <HBOL aupyo) xyawa 1y 2012 of5t AR, AR MERL C2Z2 S0| BN
Crep> ZEHMEOILL BRI LI2>E M0 Py ML BOI =2 0EM o) \zoicy, ofefot Ciret HESS AfZFO[2HE HIOF Sl0A LBE X|

18,7170 S41 YD 22 B2JX01 £C10] OfLl HHTI AZHOY  Sxi02 mmig1 olc

O] AZTIS UK St ZAIHOl AERINS S5 OIELHTE AlD)

S2 925 ‘WO A THIBAP| T AR ARZO JIRIS HYsts 1 ZTAMAIES 20135 98 BHR AN B M 101 914 MHEH

OZMEOQ|C} 2012 HEE (NE S0 T2 HIOIRHH <AfHO| C{2|> T2 X BE19 LR ZA X|&IHs AEX|Z (Dow Jones Susta|nab|llty Index) Of|

EL UHE 501 201313 42 0] 22|Q 02X (CLIO Awards) T2HTal 52 A 214 ¢34 2|1 S3 (OHA[0t Top 3, 22 Top 15 4%) US, SIZBEY

20 2L IH| “Titanium” Award, 62 2|ESH CIXIQI {QIE, 11 G2 2HH 3| 3t= MHIASEX | HEESHEE 113 HL 1-?—| S CHUISE 24 HItE

S ZH A S ZHZ IR 37HO) AL AMGHE S RMAHHOE  HOIEDIN MYHHES0)A X0l BT QADL HME XIS HOY
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+25% 2,762,389 (million KRW)
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+4% 2,649,678 (million KRW)
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+15% 1,325,573 (million KRW) CORPORATION
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+9% 1,244,905 (million KRW)
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+11% 1,225,198 (million KRW)
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SKO| - H|0] M
-4% 874,236 (million KRW)
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New 862,724 (million KRW)
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New 708,261 (million KRW) mart
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458,496 (million KRW)
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413,988 (million KRW) ' Hyundai Capital .
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401,570 (million KRW)
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Criteria for Best Korea Brands 2014
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Methodology
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1. Financial analysis 2. Demand analysis

Role of Brand

Economic Profit Index(RBI)

Brand
Earnings

BS (Brand Strength)
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3. Competitive analysis

Brand Strength
Score(BSS)

Brand Risk
(Discount Rate)

4. Brand Value : Net present value of brand earnings
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Brand Strengths

10 Principles of Strong Brands

Internal Factors
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Brand Valuation Application
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