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WORLD CHANGING
BRANDS

We are pleased to present our first official ranking of the
Best Korea Brands.

While not immune from the current ebbs and flows of
the world economy, Korea continues to stride forward,
with a significant number of brands represented in
Interbrand’s annual Best Global Brands report.

Brands like Samsung, Hyundai and Kia are world leaders
and world changers in every sense, and their combination
of pace-setting quality matched with a strong eye on
design make them irresistible to consumers across the
planet.

Samsung, widely regarded as the only true contender
for Apple’s crown in the consumer electronics space,
was one of the highest climbers on the 2012 Best Global
Brands ranking. Hyundai is clearly bridging the gap
from “value” play to desirable brand, with the Elantra
named North American car of the year at the 2012 Detroit
Auto Show. Meanwhile, Kia is capturing the hearts and
minds of millennial and Gen Y consumers with aggressive
styling and ambitious plans to bring its flagship K9
model to the world.

It’s easy to focus on the established global players, but
brands like NHN—a novel portal for search, micro-blogging,
gaming, and philanthropy—gives us a glimpse of the
web’s future, while brands like SK Telecom and KT
are quietly transforming communication through devices,
computing and broadband. What’s happening in Korea
today surely holds the promise of an exciting tomorrow.

Yet it isn’t just the tech sector that keeps Korea striding
ahead. Its backbone infrastructure of heavy industry
joined-up approach to business, and focused and
aggressive investment and development strategies, are

the keys to Korea’s success. Many observers have already
remarked upon China’s interest in Korea’s approach
to business and the results speak for themselves—
providing the focus and critical mass to create world
leading financial services, retail experiences and of
course, heavy industrials.

I was talking to an industry friend recently who has
based his digital business in Seoul because he sees it as a
perfect location to push the boundaries on mobile, social,
and all forms of digital marketing. Our recent white paper,
‘Branding in the Post-Digital World’, clearly illustrates
the true potential for brands in the omnichannel world;
not simply to flood the market with ‘little-used’ apps,
but to create a holistic, differentiated experience for
customers, employees, partners and investors alike.

And let’s not forget the phenomenon that is ‘Psy’!
‘Gangnam style’ has captured the imaginations of people
the world over, becoming the most viewed YouTube video
ever, spawning countless imitators and spoofs that fill
the pages of the web. But more than teaching us all
some new dance steps, Psy signifies Korea’s potential to
establish itself as a cultural and artistic influence. This
provides greater depth and opportunity for ‘Brand Korea,’
literally opening a new door for brands in a world
ever more hungry for entertainment and new cultural
references.

Given this exciting backdrop, it’s hardly surprising to
hear that we are very proud to announce this ranking
of the Best Korea Brands, and that we are watching
the market very closely as a hotbed of innovation.
From state of the art technology to the dance steps of
‘Gangnam Style,’ Korean brands are true world changers.

Best regards,

Jez Frampton

Global Chief Executive
Interbrand






BRAND
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“Brand is a living business
asset, brought to life across
all touchpoints which,

if properly managed, creates
identification,
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Brands have the power
to change the world.
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CRITERIA FOR
BEST KOREA BRANDS 2013

BEST KOREA BRANDS 2013 d4871&

[ o = o
OIE{HaH C 0l M= Best Korea Brands 20134™E Q| Ct20t 22
xo =
J|&E X 8oLt
e J|H HHE(OE, ME/MH|A HEHE X[Q])
o UM SIHE I MR Xts HQ 71
® /371, A=A 71 ML
e HEIHC O] 28Xt3 0|49 22 L T HI|12t
A= 0|2(Economic profit)o| EXjQl 7|
o 2 AR HQE, M HHEZ M ZHF|0F & EUE
MEH, 245t ZX J|&F S CHHECQI JtX| 1
OIE{HHE &= Best Korea Brands 2013 [HAH HEHE M-S Qo LSt S UL SIHE 7| Y R XtE0M HF HHHEDIO| HEHE 288
22 J|Eg MESIgLt, I3t E5t X2 g WBTH IR XtRE T8 & 4 glO0R M ;T I}
Ofl 71 HHEQ| JIX|E ArE3MLt
Ol B k==L 7 [T HS T O 2 5t QUOM, T Y2 Y 7 [0 = BHY
SICt RELIZt 7|9| £/ TS At FHUIM SUTHEHE HAS QIE{HEHEQ| HEHE JIX| WIt -IHEZ AHESt= Best Korea Brandse=
AI85H= 12 HMET} HCH40|0R 7| HAHEDS B} [1At02 IO MHR KBS EHE BT JHX|S Sl 71X|2 APYSICt HE X2
StALCk 22 S AR TMO THEM HE(Q2011H)2 ABTOH. MR XIZE

J2 A HE HHMEQ 2 B9 HAE S ARSIt St 7Y
HIHCO| HE3 = FRIt MOt XiE HHERO| HIHE JIX|E L&
57| O R HIHHL UM M| ASHALE
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METHODOLOGY

BEST KOREA BRANDS 2013 7tX| 87t ¥H

Best Korea Brandste ¢A 2| X2 QIE{HIHE 9|
HEHC JiX| ot sH 20| M2l WIHE|H,
CS0F 22 M7HX| 2 QA E 5ol HIE JiX|E AMHTLL,

Financial analysis ROB (Role of Brand) BS (Brand Strength)
-THE 2 - - HME qaray - - HME L -
HE JIXIEIIE M MR BMO=, HHMEIE  FXIH OIR0l= A0 AL BYXM X HIHE Ao HMEI SHEE HESHD, O]
YEStE MBOILL MHIAQ NEEFY It ZYET| 20| EHEQ HHE 222 H T X[SROF 0SS UHHAIF |= 522 LUSITH,
012! (NOPAT)OIIM OIE LHAI7|7] ol AFBE 22 LRI QUL 'HHME I X|&ROBIndex)  HIME LEE= 225t HAEEZ TE = 107t
SEXME SHIT BME Ol (economic & 500071 0|49 HIE JIX|HIt AHOZ  FQ QAN s 0MUIM 100K 7|1Z0 R &H
profit) EFICL 2ol ZMX Ol 08 FXE QB{HMHC O MAE HOIEQ} =512 ECE Ol A Wi 2% H2HE CH], 121
YAE QIZEX2E B OZ St &2 51 210]  HIZSI] L ETICE 0|5 o BHEN Qs S 2Y £ZF 0| HIME | HILEC HaE
dMH 0|22 ZETITL LT BN 0|2 HIZS MEY 4 ULt dr= Y87 HMEE Soff wYst= 01YY
EUMIIRIE EESH= O UG D2 0]
ZHH O[S0 HHE HUAS MBSO HEZ  Shplt AHIHQL 22 HAGIM = EHEIAHXE 20| Ti3t 2| AT S LIEHE OISE MY
QI YUY BT S 1511 00 HIME 0 AP FE QA0|B2 HHE HH X|IF E0f AFBECE
FEESHLIRQETSS ME UYRIH HHE iR L J2iL Y|P AUHE She PAIME
oS AT, OGO = HOIE BEHE 210 HEHEIHOJ2|{ 0 Q01 5 5tLtY SO 20|  HME L& HWots HIEQ £ 2|AJE
B 71| (perpetuity value)S Lo & HIEX|  HEHE H% X7t 22 HLI} BLH E7ot7| ATt A RBHE YOI}, O[HQl
(Net Present Value) 2 M&t5t0] 2|& HEHE YT ‘2 AJTt Gl HHE0|D IAX|LE
IIR|E LHETITL, HHE I X|e= MMEX|Z BAIFCHTIEM - 9 HILSH 2|AT T} GlE EXIEHE W2 ol
HEHE A% X|Jt 50%2tH, BMH 0[22 20| ME8F Z0|Ch HHME ZLIt HE4E,
50%2 EaE 0]9Jo =z =L, ATt gle EXAREE BOHXEE HIES
0| &HIHIIR| = ROFEIC
1. Financial analysis 2. Demand analysis 3.Competitive analysis
Economic Role of Brand Brand Strength
Profit Index(RBI) Score(BSS)

Brand Brand Risk
Earnings (Discount Rate)

4. Brand Value : Net present value of brand earnings
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BRAND STRENGTHS

10 PRINCIPLES OF STRONG BRANDS

Internal Factors

ML Clarity AI'E Commitment

- R0l CHH LIS A8, BT
040 Ut s

- A2, B, SXt SRH0jM B

X|Q e X

=T ©

™02 WEBHH| O[3HE) D U X| 07
EF2! 12434, 17 QIALO|E, 2|2
ORI ChEt O3

[ 2= Responsiveness

N HD £5 5 - AP e, 947] 1203 7 |8i0f TS 4

T2 22 X/ H9IS 0| HHET} A0t} U= 53

OFHIBP BBl T U=t HE - HHCL URAOR 2IHA0) LSt QA
7 BYst X Tiste; wialof tigt 870k
5212 2050{0t 8

External Factors

. =
XI’4/d Authenticity XZd Relevance
- HEHEJ} 7| LHEAOI R ATt S310f SDE Y AUASAZE L APLE SE0 12
7]8tg § 1 YK O R A, HHE = Hets| LIX, 87 & Me#7|Z=Df0| B3tE 2 ojn|
HO|E HME T} HAL HAT RSO 7 HES F11 U0{op 3t
TIHANS 2 HUCE DWS0| HAC 2L
J|EHE HIZ & SEAIZ £ U8
XPEA Differentiation 2 Consistency
- 24/ AHIXFSO| i BHTI| ZMAL ChH] - DE MM A QU0 URHE
RPESHE TXMYS Q51D QLD QIS HAHE He0| HE
HE
ZXiZ Presence Ol &= Understanding
HEHO MIoHe MERN, HS Ok » - HEHE D} D245 0] O3} THa| QIX|El= 20f
A4 0|CIJOfM ABIXE D2 217 QTIL|] %I 20| OfLia}, H2HE o] S5} A0 st
2|0 Qo 3YHoZ HEE=BE AL Q= X|AIT} 0|57 EXH5H= X| O &
- Q0 I3} Ol HEHT I} &84 7|20 Cht
AHIXISO| O[3§7FX| HEHE 4 U2
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BRAND VALUATION
APPLICATION

BRAND VALUATION Zgtot

QIE{EHHEE= M| 2 X2 HHE JIX[YIt ZEE HAGIEL, A 2IX2 £5] 220l G3MQ BHE = 0 S22 HHE ] ZX0)2t
ISO 21B(ISO 10668)2 &Sst= & 7P S412 Qs BEZ HIHED o{iEdt= 240 OtLI2}, ARl 2 M O| R 0K |1 O, RSIELCHE
Lt AX| 2 1999FLE IiE LHE= M7 1000 EHE (Best Global CEOSQ M M= ZHE|Y QICH J2EZ J7|¥e XHHC 2N
Brands)= CEOE0| 7P 223811 07| 71 ot X|B 5 SILIZ 17y HHEE TS| ol EHE IX|BIE SETHPHXO0|L HaHel
ingila) HFAI0| TIQBHE| D L,
CIEEHMES BHE JRX| Bt m S Teo| BUE X £0R BME  opjuss o) B JIREIHE CHST 20) 2| 37HX| RN 28
292 TE5D| sl MWL 22 OILICL HUCS IR I g a gy
Ol0|= 7 |¥SOI KAt HHEO| IHX|E HIt5t, 0| Sol HLt T H
HHE 22| 71" BFE 755t Bt Hoil UCH ® M2 FH (Financial)
e H2HC 2| ¥ (Brand Management)
® TEF/AIHM HH (Strategy/Business Case Development)
THEA B HEHE 2| 3 T2/ AN B
B2 CEOSO0| HACE 7|0] Al XAOR  BE Y LSS I SHEO0F YA 2| HUC T2 2|2 7|20] Al AR 2O I
QITBH QUOM, HAHCO| DA JIRIS EXXF 4 UL HEIHE S| HID SYEOORI YT WD UCH YD YU HHE M2 Tx|0| 2
AEe| O WSHEO UIESHD QICH TRpM,  OfEVI R ZOIKIO| St YIS @S 8242 SUAPID 88X XY BYE Jisah
M&A E IPO Al BHET}F X J1RIS RAEQL 4 ULk SHEEC,
WX £X|2 Fot= A2 1L Q5|
ZHEM0| 1 HetotH| SPE HHE JHX|0ff T2t QIE{HENC O] HEC JiX| It BRA0| MAlsts T2 2HQ| /= HIHTHA HEHE 7RO XAH[ZQ1
7|0 flot= ZHE ECH &7 28Y &+ ULt HEHE Hotad HEHE 2, 20 XFAHOI HeE oot 1 K0l JhE3 S0 7(High HEHT M2k 3F
IiX|= HHE HAE AT AXHQU IOIEE MIA| T At0| LI BBk CHEE A& M2k -ISES K|
T X|ZFSIAR} X[2IAL 2HO| HEHE S EE| AP & St QLY. Al QUCE
CHE 7|0 BEHEE 2folAldot= IEUHIME
QIE{HFHEO| HEHE JiX| I D2 a5 IH0|C HEHE Aeis Soff BT HIE R AMHIA OHA| - E3FZXQIE HIY 22 35 H2HH0| LR HR0|=
R X|HE MAIZ 2 QT oL YO FUAS WARBI=XEZZL AN olig HMES 7t0] HAHE JIR|S MHEA 20|
HEC ZEE Sol HHHEJ OfH Y0 4P S7%5I0] AR §210| o 2 HIHES ZH0| LHA|
7|9 RIS FF5t 0| IHEME ol O] U=X|E M ~ UC 55| HME ZEE Q& HIHE M2t3 L7 A2 QUL
SIS THOY| = HEHE JHX| Wt RHS QTN HEE, XGE SOE MESsI 2MEOZI
XS ST, Y SHE HEHE 2| J10| S5 FEY o~ ULt E3E
HRE JEX| O] 2|E X|HQ IHEA XS S
HHEI O H e =X O2 10 EXG IHH] o=
FWEO ROV LI X| 58 2418 4 ULt
THEAE 3H HEHE td| 3 T/ 3
(GILEWEED) (Brand Management) (Strategy/Business Case Development)
212 Hpot eIR o HIZHE 4D} i3 o HEHC TX|N
o M2A o BE TEZ2|Q 22 o BRHE H| M2t
* 2JOHIA Ei= 2HE| A G ® H7HC g At
o HIZHT XpAF O %7124 AP o HEHE X|H 22| e 2= daicl / Joint Venture
* ROI 24

* IPO
o THEH|E 2

[ ]
o2
ikl
[io
=
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Jez Frampton
Clobal CEO

EX|g e
Jihun Moon
CEO

OPgLt oAt

Jungsan Ma

Director, Strategic Consulting
bl
Eunice MIn

Executive Director, Verbal Branding

o o
ey ym

2R Ot
Uzin Hwang
Creative Director, Brand Design

Harry Woo
Sr. Manager
Planning & Business Development

AUTHORS &
CONTRIBUTORS

Elaine Choi
Sr. Consulting Manager
Strategic Consulting

ShSHE M HERE

Alex Han

Sr. Consultant, Strategic Consulting
ZYs MY HEE
Michael Kim
Sr. Consultant, Strategic Consulting

12

Im

HIEE] MY HEHE
Jay Park
St. Consultant, Strategic Consulting

Sunjoo Park

Sr. Consultant, Strategic Consulting
0]AY MY HHUHE

Soyoung Lee

Consultant, Strategic Consulting

LT MY HEHE

Doyeon Kwak

Consultant, Strategic Consulting
T MY HEHE

Minjin Choi

Consultant, Strategic Consulting
28| M HLEE

Hyesuk Kim
Consultant, Strategic Consulting

Ui SOl HMRHE
Sally Park
Sr. Consultant, Verbal Branding

ETHH MY HAUHE
Jaeyuhn Choe
Consultant, Verbal Branding

0|ZIg MY CIxto|L
Jinyoung Lee
Designer, Brand Design
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Minhee Park

Senior Accountant, Finance & Accounting
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Heejung Kim
Accountant, Finance & Accounting

gy MY
Eryn Park
Specialist, HR & Operation

Junkyung Kim
Consultant
Planning & Business Development

UEZ MY ANEE

£

Daniel Do

Planner

Planning & Business Development

d4H

Suyeon Jung

Designer

Planning & Business Development

Interbrand
Creating and managing brand value

Founded in 1974, Interbrand is one of the world’s

largest branding consultancies, With nearly 40 offices

in 27 countries, Interbrand’s combination of rigorous
strategy, analytics, and world-class design enables it

to assist clients in creating and managing brand value
effectively, across all touchpoints, in all market dynamics.

02, 515. 9150

Interbrand.korea@interbrand.com
6th Fl.Intellex Bldg. 261 Nonhyeon-dong
Gangnam-gu Seoul 135-832 Korea

More information on brands

www.interbrand.com
www.brandchannel.com

Follow Us
www.facebook.com/interbrand
www.twitter.com/interbrand

Contact Us:
2X|Z i Jihun. Moon@interbrand.com
252 M ZMEE HarryWooeinterbrand.com
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Creating and managing

Iﬂterbraﬂ brand value™



